The effect of the cosmetic packaging on consumer perception / Shahrul Shazeri Salleh by Salleh, Shahrul Shazeri
UNIVERSITI TEKNOLOGI MARA
THE EFFECT OF THE COSMETIC PACKAGING ON
CONSUMER PERCEPTION
SHAHRULSHAZERIBINSALLEH
2011746955
BACHELOR OF GRAPillC DESIGN (HONS.)
FACULTY OF ART AND DESIGN
UNIVERSITI TEKNOLOGI MARA
JANUARY 2014
TABLE OF CONTENT
Table of Content
Acknowledgement
Introduction
Chapter 1 : Background Research
Chapter 2 : Objectives and Research Methodology
Chapter 3 : Research and Findings
Chapter 4 : Conclusion and Recommendations
References
Appendices
1
2-4
5 -10
11
12 -18
19-20
AUTHOR'S DECLARATIONS
The material included in this academic writing has not been submitted for any academic award
or qualificatioll other than that for which it is no"v submitted.
The programme of Bachelor Degree of Graphic Design (Hons.) of which this writing is part has
consisted of:
(i) Research Design and Methods course
(ii) Supervision tutorials
~~;
Shahruf Shazeri Bin Salleh
January, 2014
ACKNOWLEDGEMENT
First and foremost, I would like to express my deepest gratitude to Allah SWT as for
His guidance that I am able to complete this report on time.
To my sllpeIVisof, Mr. Haji Wahab, his wide knowledge and his reasonable ways of
thinking have been of great value for Ine in delivering the knowledge and skill beside
advices in order for me to conduct the task successfully. He has supported me throughout
my research with tIle patience and knowledge whilst allowing IDe the room to work in IDy
own way.
To my parents, your support is highly appreciated. Without your fmancial aids and
motivation, I would not be able to come out with this end product. I cannot end without
thanking my friends, on whose constant encouragement and love I have relied throughout
my time at Universiti Teknologi MAR.A (UiTM) Bandaraya Melaka. It is to them that I
dedicate this work. Thank you so much.
INTRODUCTION
The history of cosmetics begins at least 60000 years of human history, and almost
every society on earth. The first archaeological evidellce of cosmetics usage is found in
Ancient Egypt around 400 Be. Ancient Greek: and Roman also used cosmetic. Cosmetics
were used ill Persia and what is today the middle is from ancient periods. After Arab tribes
converted to Islam and conqllered those areas, in some area of cosmetics were only
restricted if they were to disguise the real look in order to mislead or cause uncontrolled
desire. In china people began to stain their fingernails witll gum arabic, gelatin, beesw~ax
and egg from around 300 around Be. In Japan, geisha also have their own cosmetic
technique.(Anita Finley, The History of Cosmetics, 2007)".
Cosnletics are special for wornell. Cosmetics include skin care products and nlakeup
products. Some women use skin care prodllcts only, and some women use both skin care
products and makeup products. There are many brands and types of cosmetics in the
market so female consumers have many options. Some female consumers buy cosmetics
because of brand, some buy cosmetics because of price, some buy cosmetics because of
their friends' recommendations and others buy cosmetics because ofpackaging design.
Nowadays, 011 the competitive market, a good packaging design is the key component
of successful sales. The main aspect ofpackaging designs is to pay attention to consumers
buying the cosmetics. Even if consumers do not buy the cosmetics, a creative packaging
design could also make a deep impression to the consumers. Packaging design stands for
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